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I. Background and Objectives 
 
The primary objectives of this research include: 

• Evaluating consumer perception of and understanding surrounding proposed ad and pack 
messaging for Brand A (PARE / VLN™).   

• Understanding perceptions of risk and communication of that risk through the statements on 
the pack. 

 
The scope of ad/pack messaging that will be evaluated includes: 

• Primary Claim 
• Secondary (Comparative) Claim 
• Disclaimer 
• Back of Pack Language 

 
All ad/pack messages were evaluated assuming all standard Surgeon General warnings for cigarettes are 
in place.  Further, the claims tested will include both reduced risk and reduced exposure iterations.   
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II. Methods and Measures 
 
Methodology 
 
Phase 1 of the study commenced during March 2018 with 12 focus groups (FGs) being conducted in four 
US cities.  Cities were selected across geographic region of the United States to avoid possible regional 
bias (see below).  Specifically, the focus groups took place at research facilities in the Northeast (Focus 
Room – NYC), the South (Focus Point Global – Atlanta), the Midwest (Michigan Market Research – 
Detroit), and the West (Q-Insights – Los Angeles). 
 
Phase 2 FGs followed in March 2018, with a total of 30 groups completed.  Again, cities were selected in 
different US regions.  Research took place in facilities in the Northeast (Great Blue – Cromwell, CT), the 
South (Focus Pointe Global – Dallas, TX), the Midwest (Focus Pointe Global – Chicago, IL), and the West 
(Plaza Research – Denver, CO). 
 
Phase 3 In-Depth Interviews (IDIs) began in April 2018.  The research team completed 50 IDIs in facilities 
located in different geographical regions.  IDIs were conducted in the Northeast (National Field & Focus 
– Boston), the South (Wilkins Research Services – Chattanooga), the Midwest (Peters Marketing 
Research, Inc. – St. Louis), and the West (Las Vegas Field & Focus – Las Vegas). 
 
Phase 4 In-Depth Interviews began in July 2018.  The team completed 54 IDIs in the Northeast (Plaza 
Research – Paramus, NJ).  Study participants were recruited via email and telephone using recruitment 
lists and databases maintained by recruitment agencies. 
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Participants and Procedures 
 
All participants in the study: 
 

• were 21 years of age or older, 
• understood the written information provided, 
• signed the Informed Consent Form (ICF), and 
• completed a lobby survey to re-confirm their smoking status. 

 
Participants were divided into age groups (listed below); a mix of ethnicities and household income was 
recruited. 
 
Participants were excluded who: 
 

• Were not willing to participate in a study that involved the reading of materials, 
• Could not read or speak English as evaluated by the research agency when asked to complete 

the ICF, 
• Had no proof of age (photo ID, such as passport or driver’s license) upon arrival at the research 

facility. 
• Were employed in the fields of market research, marketing, advertising, media or journalism, 

law, the tobacco industry, the health sector, or have family members or close friends employed 
in those fields, or 

• Took part in any tobacco-related consumer research study within the past six months. 
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Smoking Status 
 
Research participants were categorized based on their smoking status according to self-report.  The 
categories are defined as follows: 
 

“Adult smokers with no intention to quit” 
 

• Current smokers, based on self-reporting, who have smoked at least 100 cigarettes in his/her 
lifetime, are currently smoking at least one cigarette each day or on most days, and have no 
intention to quit within the next six months. 

 
“Adult smokers with intention to quit” 

 
• Current smokers, based on self-reporting, who have smoked at least 100 cigarettes in his/her 

lifetime, are currently smoking at least cigarette per day or on most days, and plan to quit within 
the next six months. 

 
• Note on both segments of adult smokers (AS) – AS with no intention to quit and AS with 

intention to quit were asked the following during recruitment screening: 
 

o Being concerned about the effects of smoking on his/her health and on the health of 
others based on answering two questions (e.g. “How concerned are you, if at all, about 
the effects of smoking on your health?” and “How concerned are you, if at all, about the 
effects of smoking on the health of others?”). 

o Current smokers were also screened for non-menthol and menthol cigarette use. 
 

“Recent quitters” 
 

• Adults who, based on self-reporting, had smoked at least 100 cigarettes in his/her lifetime and, 
at the time of the study, had quit smoking within the past year.   

 
“Long-term quitters” 

 
• Adults who, based on self-reporting, had smoked at least 100 cigarettes in his/her lifetime and, 

at the time of the study had not smoked for one year or more.  The threshold of one year 
captures former adult smokers with a certain stability in their status. 
 

“Never used” 
 

• Adults who, based on self-reporting, who were not smoking at the time of the study and had not 
smoked at least 100 cigarettes in his/her lifetime. 

 
Low literacy participants 
 
All participants were screened to determine their literacy level using the Rapid Estimate of Adult Literacy 
in Medicine (REALM) screener.  Efforts were made to include in the study those respondents scoring less 
than 60 on the assessment, a score indicating a reading level at or below 8th grade. 
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Type 2 Light Tasting 
Cigarettes 

Light tasting cigarettes have a lighter, less pronounced 
taste than full flavor cigarettes. Here are some examples 
of light tasting brands. 

Type 3 Ultra-Light Tasting 
Cigarettes 

Ultra-light tasting cigarettes have a very light taste 
compared to full flavor cigarettes. Here are some 
examples of ultra-light tasting cigarettes. 

Type 4 e-cigarettes Electronic cigarettes, also known as e-cigarettes, e-
vaporizers, or electronic nicotine delivery systems, are 
battery-operated devices that people use to inhale an 
aerosol, which typically contains nicotine (though not 
always), flavorings, and other chemicals. Some examples 
of e-cigarettes are shown here. 

Type 5 Moist Snuff Moist snuff is a smokeless tobacco product that is 
consumed by placing it into your mouth between the lip 
and the gum. You don’t burn it, and users often spit 
when they use it. Here are some examples of moist 
snuff. 

Type 5 SNUS SNUS is a smokeless, moist powder tobacco pouch that 
you place under your top lip. It comes in flavors such as 
mint and wintergreen. You don’t burn it, and you don’t 
have to spit when you use it. You can see some examples 
of SNUS here on the table. 

Type 7 Nicotine Replacement 
Therapy (NRT) 

Nicotine Replacement Therapy are products that contain 
nicotine but no tobacco, and are used to help people 
quit cigarettes or other tobacco products. Nicotine 
Replacement Therapy products usually come in the form 
of gum, patches, inhalers, lozenges or tablets, as shown 
here on the table.   

 
In Rounds 2 and 3, SNUS was removed as a category and the full-flavor, light-tasting, and ultra-light-
tasting cigarette categories were combined into one category: “Traditional Cigarettes.” 
 
Visual aids were used within each FG and IDI as the basis for the discussion of the “risk” and “intention 
to use.”  Respondents were asked to rate the relative risk (exposure to harmful compounds and risk of 
developing disease) associated with using the products listed above, plus their intent to personally use 
the products.  In addition, they rated “smoking cessation” (Phase 1) or “Quitting Smoking” (Phases 2 and 
3) as a category on the risk scales. 
 
While any positioning of these lines cannot be considered statistically representative measurements, the 
process of positioning helped to ground and focus the research participants.  The patterns of the 
positioning also served as a springboard for exploration and discussion of the attitudes and feelings as 
related to the “why’s” on placement. 
The visual aids were described in the following way: 
 
Visual aid 1: “Likelihood of Exposure to Harmful and Potentially Harmful Compounds” 
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“When a tobacco product is consumed, there is a risk of exposure to harmful and potentially harmful 
compounds that are produced and transferred either through smoke (in a combustion-based product) or 
saliva (in an oral product). As you consume the product, you are exposed to these compounds through 
inhalation as you smoke a cigarette or via the GI tract as you use an oral product.” 
 

Visual aid 2: “Risk of developing smoking/tobacco related diseases” 
 
“The risk of developing smoking or tobacco-related diseases means the chance of developing a disease, 
depending on the product, such as heart disease, lung cancer, and emphysema when using a combustion 
based product, and heart disease, gum disease or lesions, oral cancer, throat cancer and pancreatic 
cancer, when using an oral product.”  
 
Lines used to position products and product messages for the “risk” exercises: 
 

 
 
Visual aid 3: “Intent to Use” 

“By intent to use, we mean you intend to use the product on a regular, ongoing basis.”  

 

 
 

Following the chart placement of the product types listed above, participants reviewed a product 
description for PARE / VLN™Cigarettes.  The description was shared in written form and read aloud by 
the moderator: 
 

PARE / VLN™ and PARE / VLN™ menthol are 84-millimeter cigarettes (sometimes called “shorts,” 

“regulars” or “kings”) and are made with the same components found in commercial brands of 

cigarettes such as a filter, cigarette paper and tobacco.  PARE / VLN™ and PARE / VLN™ menthol 

are manufactured in a manner similar to that of a typical cigarette. 

The tobacco in PARE / VLN™ cigarettes is different than the tobacco used in most cigarette 

brands.  PARE / VLN™ cigarettes are made from a tobacco plant that has been altered through 

genetic modification to contain much lower levels of nicotine than the tobacco used in traditional 

cigarettes. 

Respondents’ impressions of risk associated with using PARE / VLN™ Cigarettes and their likelihood to 
use were captured on the chart in comparison to the other products listed. 

 
Examples of product placement on the scales based upon participant feedback 
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As an evolution of the conversation, respondents indicated which overall claim series, RE or RR, did the 
best job of explaining the product to the consumer.  Further, it was explicitly asked what type of 
consumer would be interested in purchasing PARE / VLN™. 
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III. Phase 1 Findings 
 
Common Themes 
 

• All respondent types were aware of the health risks associated with tobacco use. 
 

• Although most respondents felt that there were harmful substances found in tobacco, few could 
directly identify more than one by name. 

 
• There were misconceptions voiced regarding the health effects of nicotine use, as many were 

unsure about its impact relative to the other compounds found in tobacco smoke. 

 
Risk and Intent to Use Evaluation  
(Note: scale results are qualitative in nature, and are directional rather than definitive.) 
 
Likelihood of Exposure to Harmful and Potentially Harmful Compounds 
 

 
 

• Overall, Phase 1 respondents noted that tobacco products, including full-flavor cigarettes (FFC), 
light-tasting cigarettes (LTC), ultra-light-tasting cigarettes (ULTC), SNUS, and moist snuff, present 
the highest risk in terms of exposure to harmful compounds and potential for developing 
disease. 

o Participants noted that direct exposure to tobacco via the lungs and GI tract contributed 
to these high-risk ratings. 
 

• E-cigarettes were seen as a more moderate risk, as they do not expose the user to the same 
chemicals found in traditional tobacco. 
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o However, respondents felt there was a level of unknown risk with e-cigarettes due to 
their relatively new arrival on the market and long-term use is not yet understood. 

 
• Nicotine replacement therapy (NRT) was viewed as a Low- to Moderate-Risk option.  Users are 

not exposed to smoke or vapor, but are still receiving nicotine (viewed as harmful by many) and 
other unknown chemicals. 

 
• Smoking cessation was deemed to pose almost No Risk due to the lack of repeated exposure to 

tobacco smoke. 
o Some respondents noted that former smokers often live or associate with active 

smokers, thus exposing them to the threat of second-hand smoke. 
o Others noted that stopping smoking can often lead to other risky behaviors, such as 

overeating. 
o And others noted that just because a person stops smoking, that doesn’t eliminate any 

damage that was already done as a result of their prior smoking. 
 

• Respondents indicated that, based on the RE and RR claims shown, PARE / VLN™ Cigarettes 
would represent a Moderate Risk as PARE / VLN™ delivers lower amounts of nicotine, but still 
exposes users to harmful chemicals. 

o Many indicated while the risk is still there with PARE / VLN™, the smoker would 
hopefully smoke fewer cigarettes, thus reducing their risk. However, when asked to 
consider a one-to-one comparison of PARE / VLN™ to a traditional cigarette, 
respondents indicated PARE / VLN™ would pose a similar risk, placing it closer to the 
High-Risk category. 

 
Risk of Developing Smoking/Tobacco-Related Diseases 
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• Phase 1 participants indicated that traditional tobacco products all represented a higher health 
risk to users due to dangerous perceptions of the chemicals and additives found in them. 

 
• NRT and e-cigarettes were felt to be Low-Moderate Risk in terms of disease development due to 

their perceived lack of tobacco smoke-related dangers. 
o Respondents did note that NRT is intended for short-term use only, and that the long-

term impact of e-cigarettes remains to be seen. 
 

• Again, cessation was seen as having almost no associated risk of causing disease development. 
• Respondents indicated PARE / VLN™ represents disease risk almost as high as traditional 

cigarettes due to the inclusion of the same compounds found in regular tobacco. 
 
Intent to Use 
 

 
 

• Phase 1 participants indicated a higher likelihood to use full-flavor and light-tasting cigarettes 
compared to the other products reviewed. 

 
• E-cigarettes were a more likely option as compared to NRT, moist snuff, and ultra-light-tasting 

cigarettes. 
o Phase 1 respondents were all current smokers, so NRT was not considered a current 

option for them. 
o Many noted a distaste for the mess associated with snuff use. 
o Most expressed a distaste for cigarettes with less flavor. 

 

• SNUS use was deemed highly unlikely. 
o Several respondents were unfamiliar with SNUS and how they are used. 
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• Based on the RR and RE PARE / VLN™ claims, participants indicated a likelihood to use PARE / 
VLN™ comparable to that of e-cigarettes. 

o Factors such as taste and price were important considerations. 

 
Reactions to the PARE / VLN™ Concept 
 

• Respondents felt that PARE / VLN™ was intended for: 
o Those trying to quit smoking or cut back 
o Casual smokers 
o New smokers 

 
• Some were confused by the concept, as they did not understand why a cigarette manufacturer 

would try to help them quit. 
 

• Many expressed confusion as to PARE / VLN™’s intended category: is it a cigarette or is it 
nicotine replacement therapy? 

 
• Initially, PARE / VLN™ was seen as “less risky” or as a “healthier alternative” to other cigarettes. 

o Subsequent exposure to the product claims ultimately conveys the risk associated with 
using PARE / VLN™. 

 
Key Reactions to PARE / VLN™ Claims 
 

• Respondents liked the use of the term “95% less nicotine” as it was eye-catching to smokers and 
stated a compelling piece of information related to how PARE / VLN™ differed from other 
cigarettes. 

o In general, “95% less” makes more sense than stating “less than 5% of the nicotine.” 
 

• Many respondents found the statements, particularly those on the back of pack, to be too long 
and felt that communicating the facts in a concise manner would be more impactful. 

 
• Several noted that references to nicotine as “addictive” is important to note, but many stated 

that it is a known fact, especially to smokers, and does not provide additional value.  Some 
found the thought of being an “addict” was offensive. 
 

• Numerous participants felt certain statements presented a contradiction by calling out PARE / 
VLN™’s purported benefits (e.g. contains less nicotine, helping to curb cravings), then stating 
that the product is no safer than any other cigarette. 

o However, respondents repeatedly noted that they liked the “honesty” shown by PARE / 
VLN™ in calling out the fact that the product is not a safe alternative. 

 
• Repeated mentions of the word “tar” was seen as overwhelming and unnecessary. 

 
Claims Preferences and Detailed Notes on Pack Placement 
The following pages outline, from a qualitative perspective, which claims were most appealing to Phase 
1 respondents as shown.  In addition, respondents discussed which Top of Front Panel, Bottom of Front 
Panel, and Back of Pack statements were most effective in communicating with consumers about PARE / 
VLN™ and the reasoning behind those preferences. 
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IV. Phase 2 Findings 
 
Common Themes 
 
In Phase 2, overall themes regarding tobacco closely matched Phase 1. 

 
• Respondents were familiar with the health risks involved in tobacco use. 

 
• Some of the additional substances perceived by respondents to be included in tobacco included 

arsenic, carbon monoxide, and formaldehyde. 
 

• Several of the younger respondents were more aware of the relative lack of danger associated 
with nicotine use, aside from its addictiveness.  

 
Risk and Intent to Use Evaluation  
(Note: scale results are qualitative in nature, and are directional rather than definitive.) 
 
In Phase 2, full-flavor cigarettes (FFC), light-tasting cigarettes (LTC), and ultra-light-tasting cigarettes 
(ULTC) were combined into one category: traditional cigarettes (Trad).  SNUS was removed as a 
category.  The category “cessation” was changed to “quitting smoking.” 
 
Likelihood of Exposure to Harmful and Potentially Harmful Compounds 
 

 
 

• Overall, Phase 2 respondents noted that tobacco products, including traditional cigarettes and 
moist snuff, present the highest risk in terms of exposure to harmful compounds and potential 
for developing disease. 
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o Participants noted that direct exposure to tobacco via the lungs and GI tract contributed 
to these high-risk ratings. 
 

• E-cigarettes were seen as a more moderate risk, as they do not expose the user to the same 
chemicals found in traditional tobacco. 

o However, respondents felt there was a level of unknown risk with e-cigarettes due to 
their relatively new arrival on the market and long-term use is not yet understood. 

 
• Nicotine replacement therapy (NRT) was viewed as a low risk option.  Respondents noted that 

users are not exposed to smoke or vapor, but are still receiving nicotine (viewed as harmful by 
many) and other unknown chemicals. 

 
• Smoking cessation was deemed to pose low to moderate risk due to the lack of repeated 

exposure to tobacco smoke. 
o Some respondents noted that former smokers often live or associate with active 

smokers, thus exposing them to the threat of second-hand smoke. 
o In addition, several noted that quitting smoking is not a guarantee that disease will not 

develop in the long run. 
o Others noted that stopping smoking can often lead to other risky behaviors, such as 

overeating. 
 

• Respondents indicated that, based on the RE and RR claims shown, PARE / VLN™ Cigarettes 
would represent a moderate risk to users as PARE / VLN™ delivers lower amounts of nicotine, 
but still exposes users to harmful chemicals. 

 
Risk of developing smoking/tobacco-related diseases 
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• Phase 2 participants indicated that traditional tobacco products represented a higher health risk 
to users due to dangerous perceptions of the chemicals and additives found in them. 

 
• E-cigarettes were felt to be a moderate risk in terms of disease development due to their 

perceived lack of tobacco smoke-related dangers. 

 
• Nicotine replacement therapy, if used as directed, was considered a lower risk than combustion 

products. 
 

• Again, quitting smoking altogether was seen as having almost no associated risk of causing 
disease development. 
 

• Respondents indicated PARE / VLN™ represents disease risk almost as high as traditional 
cigarettes due to the inclusion of the same compounds found in regular tobacco. 

o Participants stated that, overall, the PARE / VLN™ RR claims convey a higher disease risk 
as compared to the PARE / VLN™ RE claims. 
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Intent to Use 
 

 
 

• Phase 2 participants indicated a higher likelihood to use traditional cigarettes compared to the 
other products reviewed. 

 
• E-cigarettes and nicotine replacement therapy were considered as very unlikely options for use. 

 

• Moist snuff use was deemed highly likely. 
 

• Based on the RR and RE PARE / VLN™ claims, participants indicated a likelihood to use PARE / 
VLN™ nearly comparable to that of traditional cigarettes. 

 
Reactions to the PARE / VLN™ Concept 
 

• Similar to Phase 1 feedback, Phase 2 respondents believed PARE / VLN™ to be intended for: 
o Those trying to quit smoking or cut back 
o Casual smokers 
o To a lesser degree, new smokers  

▪ The appeal to new smokers was mentioned less often in Phase 2 as compared to 
Phase 1. 
 

• Many participants raised questions regarding the use of the term “genetically modified” and 
how it impacted the tobacco in PARE / VLN™. 

o Several wanted to know what was “being added” to PARE / VLN™ to lower the nicotine 
content (a negative association). 
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Key Reactions to PARE / VLN™ Claims 
 
Statements in Phase 2 were modified based upon feedback from Phase 1. 
 

• As seen in Phase 1, statements and questions about the “tar” in cigarette smoke were frequent. 
o Long-term quitters seem to be more educated about tar and, as a result, clearly 

understand the risks of smoking/risks associated with PARE / VLN™. 
o Lack of education around the effects of tar is evident across all other groups. 

 
• The phrase “kills smokers” elicited a strong response. 

o This terminology is distinctly offensive to smokers. 
▪ Smokers’ aversion to this language could hinder adoption of PARE / VLN™ 

because the language is viewed to be harsher than what is commonly used 
within the market. 

▪ Some respondents noted that this direct language is important to call out, given 
that smoking is perceived as being hazardous. 
 

• Overall, recent quitters react more like current smokers in their assessment of the claims. 
o The risk of recidivism is apparent with this group based upon their feedback. 

 
• Respondents liked the use of the term “95% less nicotine” as it was eye-catching to smokers and 

stated a compelling piece of information related to how PARE / VLN™ differed from other 
cigarettes. 

o In general, “95% less” is more attractive wording than the phrase “Very Low Nicotine.” 
 

• Many respondents found the statements, particularly those on the back of pack, to be too long 
and felt that communicating the facts in a concise manner would be more impactful. 

 
• Several noted that references to nicotine as “addictive” is important to note, but many stated 

that it is a known fact, especially to smokers, and does not provide additional value.   

 
• Respondents prefer definitive language (e.g. use the word “can” instead of “may” in phrase 

“may help you break that addiction.” 
 

• Numerous participants felt certain statements presented a contradiction by calling out PARE / 
VLN™’s purported benefits (e.g. contains less nicotine, helping to curb cravings), then stating 
that the product is no safer than any other cigarette. 

o However, respondents repeatedly noted that they liked the “honesty” shown by PARE / 
VLN™ in calling out the fact that the product is not a safe alternative. 

 
• Repeated mentions of the word “tar” on the Back of Pack was seen as overwhelming and 

unnecessary. 
o Many stated the word should be removed. 

 
• Opinions varied regarding comparisons of PARE / VLN™ to “top” or “leading” brands. 

o Some liked the point of reference, while others felt it was meaningless without listing 
the brands. 
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• Respondents noted that the Reduced Risk claims more effectively convey the purpose of PARE / 
VLN™ to consumers. 

o Reduced Exposure claims do not call out the intended benefits of PARE / VLN™ as clearly 
as Reduced Risk claims. 

 
Claims Preferences and Detailed Notes on Pack Placement 
 
The following pages outline, from a qualitative perspective, which claims were most appealing to Phase 
2 respondents as shown, plus which Top of Front Panel, Bottom of Front Panel, and Back of Pack 
statements were deemed most effective and the reasoning behind those preferences. 
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/ VLN™ Cigarettes present the same health risks as 
traditional cigarettes. 

• Some mentions of study sponsors. 
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V. Phase 3 Findings 
 
Common Themes 
 
In Phase 3, overall themes regarding tobacco closely matched Phases 1 and 2. 

 
• All respondent types were aware of the health risks associated with tobacco use. 

 
• Although most respondents felt that there were harmful substances found in tobacco, few could 

directly identify more than one by name. 
 

• There were misconceptions voiced regarding the health effects of nicotine use, as many were 
unsure about its impact relative to the other compounds found in tobacco smoke. 

 
Risk and Intent to Use Evaluation  
(Note: scale results are qualitative in nature and are directional rather than definitive.) 
 
Phase 3 research was conducted with individual in-depth interviews as compared to focus groups in 
Round 1 and 2. 
 
No changes were made to the product categories between Phases 2 and 3. 
 
Likelihood of Exposure to Harmful and Potentially Harmful Compounds 
 

 
 

• As seen in earlier research rounds, traditional cigarettes and moist snuff were perceived as 
being the highest risk in terms of exposure to harmful compounds. 
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• E-cigarettes were deemed to be a moderate risk, as users were not being exposed to the 

compounds found in traditional tobacco but were still ingesting nicotine and other potentially 
harmful substances. 

 
• Nicotine replacement therapy was again seen as being low risk to the users’ health, assuming it 

is used properly. 

 
• Quitting rated lowest in terms of likelihood of exposure. 

 
• Consistent with Rounds 1 and 2, participants felt that PARE / VLN™ presented a high risk in 

terms of exposure, with the RE statements creating a higher risk likelihood in respondents’ 
minds. 
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Risk of developing smoking/tobacco-related diseases 
 
 

 
 

• As seen in earlier rounds, Phase 3 participants indicated that traditional tobacco products 
represented a higher health risk to users due to dangerous perceptions of the chemicals and 
additives found in them. 

 
• E-cigarettes were felt to be a moderate risk in terms of disease development due to their 

perceived lack of tobacco smoke-related dangers. 

 
• Nicotine replacement therapy, if used as directed, was considered a lower risk than combustion 

products. 
 

• Again, quitting smoking was seen as having almost no associated risk of causing disease 
development. 
 

• Respondents indicated PARE / VLN™ represents disease risk almost as high as traditional 
cigarettes due to the inclusion of the same compounds found in regular tobacco. 

o Participants stated that, overall, the PARE / VLN™ RE claims convey a higher disease risk 
as compared to the PARE / VLN™ RR claims. 
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Intent to Use 
 

 
 

• Overall, Phase 3 participants expressed a higher likelihood to use traditional cigarettes as 
compared to the other options considered. 

 
• Similar to the feedback in Phase 2, Phase 3 respondents were very to somewhat unlikely to use 

nicotine replacement therapy and e-cigarettes. 
 

• Phase 3 participants stated their intent to use PARE / VLN™ as somewhat unlikely based upon 
claims shown in the RR and RE sequences. 

 

• Most respondents indicated that the Reduced Risk claims more effectively convey the 
purpose of PARE / VLN™ than do the Reduced Exposure claims. 
o Reduced Exposure claims do not call out the long-term intended benefits of PARE / 

VLN™ as clearly as Reduced Risk claims. 
 
Reactions to the PARE / VLN™ Concept 
 

• Phase 3 respondents indicated that PARE / VLN™ was intended for: 
o Those trying to quit smoking or cut back. 

▪ Respondents were quick to understand PARE / VLN™’s intended purpose. 
o Casual and New smokers were mentioned less often than in Round 2. 
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Key Reactions to PARE / VLN™ Claims 
 
Note: in this phase, respondents were shown four as opposed to five versions of claims within the RR 
and RE sequences. 
 

• Use of the term “Toxic” was polarizing. 
o Some felt it was necessary to stress the dangers of smoking, others felt it steered 

consumers away from the product. 
 

•  The phrase “Causes diseases and death” was also viewed as too blunt by some. 
 

• As seen in prior rounds, “95% less nicotine” wording resonates well with respondents. 
 

• Many suggest putting “95% less nicotine” on the top front; if Very Low Nicotine is put on the 
pack, it could go on the top back. 

 
• Several said they would visit the website, but primarily to obtain coupons or promotional items. 

o The “For more information” phrasing was more appealing than simply listing the 
website; leads them to want to learn more. 

o Many indicated the website should be on all packs, with most preferring it on the back. 
 

• Many did not immediately notice the asterisk. Once noticed, many indicated that means “fine 
print and you are trying to hide something.” Putting the footnote on the side of the pack in very 
small print just reinforced this feeling.  

o Most indicated either leave off the footnote or move it to the front or back of pack. 
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Notable differences between respondent types 
 
There are a few points of difference to call out when considering the feedback from across all the different 
participant subsets: 
 

• Female Current Smokers (all ages) and Smokers Intending to Quit were more open to the PARE / VLN™ 
concept and expressed a higher likelihood of using PARE / VLN™. 

 
• As compared to other groups, younger females tend to view e-cigarettes as riskier in terms of 

exposure to hazardous chemicals. 
o In contrast, males tend to view them as a less-risky option. 

 
• Nicotine replacement therapy rated higher on intent to use for those smokers intending to quit. 
 
• Long-Term Quitters and Never Users had much lower intent to use traditional cigarettes as compared 

to other respondents; Current Smokers had much higher intent to use them. 
 

• Females in all age groups were less likely than males to use moist snuff. 
o As a category, moist snuff rated as having the lowest intent to use. 

 
• Younger smokers (18-34) indicated a likelihood to try PARE / VLN™ at least once more often than those 

who were older, longer-term smokers (50+).  Rationales for this difference may include: 
o Younger smokers (18-34) are not as risk averse to “switching brands.” 
o Younger smokers (18-34) are not as committed to the flavor of their current brand. 

 
• Younger smokers also did not mention an aversion to the term “genetically modified” as often as older 

smokers (50+).  Rationales for this difference may include: 
o Younger smokers (18-34) may be more educated on the terminology. 
o Younger smokers (18-34) may have been exposed to the term more. 
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Reaction to the PARE Package Concept 
 

• Respondents noted that the PARE package concept looks more like a “natural” product and is 
attention-grabbing. 

• Several noted a dislike for the yellow package color and were confused by what the “tree” or 
“mountain” image represented. 

• The name “PARE” was easy to remember and say, but some said it reminded them fruit and was 
confusing. 

 
Reaction to the VLN Package Concept Reaction 
 

• Participants noted that the VLN package was sleek and streamlined and resembled a Marlboro pack. 
• Some felt the simple packaging made VLN look like a cheap generic brand. 
• The VLN acronym was confusing to some, and they were unsure what it stands for.  A few respondents 

guessed the L and N in the name stood for Low Nicotine. 
• Once respondents were told that the name stands for Very Low Nicotine, several said it could lead to 

branding opportunities. 
 
Impressions 

• According to respondents, PARE / VLN™ is intended for: 
o Those trying to quit smoking or cut back. 

▪ In general, respondents were quick to understand the intended product purpose. 
o Appeal to Casual and New smokers were infrequently mentioned. 

• The “95% Less Nicotine” on the top grabs attention and sets PARE / VLN™ apart from other cigarettes. 
 
Top Secondary Statements 

• The Top Secondary statements that focus on reducing urge to smoke or reducing nicotine consumption 
were the most appealing. 

 

 Positive comments Negative comments 

 
 

  
 

  
 

  

  
 

  
 

 

Helps reduce your 
nicotine consumption 

• Clearly ties into the 95% less nicotine 
statement 

• Establishes what the product is 
meant to do 

• Straight-forward, truthful 

• Doesn’t explain the link between 
lower nicotine content and 
reduction in smoking 

• “Consumption” sounds too fancy 
to some 

   
  

 

  
 

 

 
 

  
 

  
 

 
  

 

 

(b) (4)

(b) (4)
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Bottom of Pack Statements 
• The “disease and death” Bottom Front disclaimer was the most preferred. 

o Some felt that “death” is a more blunt term, but it clearly communicates the facts in an 
“honest manner.” 

o The word “toxic” brings up images of poisoning; many stated that it says “don’t buy this 
product.” 

o Many respondents did not know what “carcinogenic” meant, although they knew it was bad. 
o Feedback was mixed on use of the alternative “Nicotine is addictive” disclaimer: 

▪ Some felt it was too wordy and didn’t add much new information, while others liked 
the phrasing and said it helped cut back on the repetitive “95% less message.” 

• There were few comments on the Back of Pack wording 
o Smokers did state that the taste of the product would be very important, as bad taste would 

dissuade use. 
o Likelihood of looking at the website was mixed. 
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Perceptions by Segment 

Current Smokers (No Intent to Quit) 

• Heavier smokers seemed to be more skeptical of the product’s ability to aid them in cutting back 
or quitting. 

o Smokers “want their nicotine.” 
o Might smoke more cigarettes to get the same amount of nicotine. 

• Clearly called out how brand-loyal smokers can be. 
 

Current Smokers (Intend to Quit) 

• Noted that PARE / VLN™ offers an important factor not addressed by NRT or e-cigs: the ability to 
continue smoking an actual cigarette while cutting down on nicotine consumption. 

• Most expressed an interest in trying PARE / VLN™ if it were available. 
• Several noted an interest in using PARE / VLN™ in concert with a NRT to help satisfy the hand-to-

mouth activity. 
 

Quitters (Recent and Long-Term) 

• Generally liked the concept, but many stressed that total abstinence from cigarettes was a key 
in successfully quitting. 

• Noted that PARE / VLN™ offers a “softer” alternative to going cold turkey, assuming quitters use 
the product as they should. 

  

• Some quitters said they could see themselves using a product like this if they absolutely 
“needed a smoke” due to stress. 

 

Never Smoked 

• Expressed no interest in personally using the product. 
• Many had family and friends who actively smoked, and several mentioned that they would 

recommend PARE / VLN™ as an alternative to regular cigarettes or as a way to quit. 
 

Age Group 

• Younger participants (21-24, 25-34) very quickly picked up on both the product’s intended use 
and the target audience, several noting that the product was to help current smokers quit 
smoking immediately after seeing the first package concept. 

• PARE / VLN™ seemed to garner a more positive reaction overall from the younger audience, 
including current smokers who indicated a strong interest in product trial. 

• Older participants including all use types seemed more skeptical of the product and its ability to 
be an aid in quitting. 
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VII. Recommendations 
 

• Be careful with the use of blunt terminology in pack claims.  Phrases and terms such as 
“diseases and death,” “toxic,” and “addiction” can be perceived negatively, especially by current 
smokers. 

o “Diseases and death” works better than “toxic” in terms of informing consumers. 
 

• Strike a balance in providing useful information versus being too verbose.  Many statements, 
particularly on the Back of Pack, are seen as being wordy and won’t necessarily be read.  “Short 
and sweet” works well with pack statements, provided all the necessary information is conveyed 

 
• Use specifics when possible to call out nicotine levels.  “95% Less Nicotine” resonates well and 

works best overall.  If using the term “Very Low Nicotine,” use it in conjunction with the “95% 
Less” phrasing as it provides a level of clearer level of comparison.  Most respondents do not 
know how much nicotine is in a cigarette; therefore, the “Less than 0.6 mg of Nicotine” wording 
has little meaning. 

 
• Use of larger lettering is preferred when possible. many respondents noted that small lettering 

is seen as “fine print” and may contain negative information. 

 
o However, strike a balance with lettering size; too large is overwhelming and turns off 

some respondents. 

 
• Many respondents noted that including benefits and drawbacks on the same panel can create 

confusion with consumers.  However, it was seen as “honest” for PARE / VLN™ to state its own 
hazards. 

 
• When listing the website, use the terms “For More Information” or “To Learn More.”  This 

wording suggests that PARE / VLN™ is offering additional insight into the product’s use and its 
potential as a smoking cessation aid and is a novel approach for a cigarette company. 

 
• Use definitive words such as “can” or “will” when possible.  For example, “can help” is stronger 

and more positive than “may help.” 

 
• Be cautious with repetitive use of words.  Terms such as “tar” lose their impact when shown 

multiple times without clear explanation as to what the words mean. 

 
• Clearly stating that PARE / VLN™ is a tool to help smokers cut back or quit is key.  Respondents 

expressed confusion as to the product’s purpose without it being called out early on.  Phrases 
such as “reduce cravings” or “break the addiction” draw attention. 

 
• Be mindful of using terms such as “genetically modified” or “patented” in describing PARE / 

VLN™.  Overall, participants stated that anything tied to GMOs was generally negative, even 
though most knew that tobacco is already significantly modified. 

 




